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Abstract 

The mass media plays a significant liaison role of providing the social reality to recipients of the current society. During such 

commercial period as of today, however, the mass media prefers the entertaining function, while minimizing, or even 

eliminating, the informative, canvassing, cultural and educative functions, thus fails to realize its public role for the society. 

Most media, today, from news to advertising, rely on spectacle, simplification and exaggeration to grab and hold audiences. 

Much of the current media is beset by idealization and demonization in which media manipulators depict themselves and 

their allies as heroes and saints, and their opponents or targets as villains, fools and disturbed characters, both to create 

exciting stories and win battles. What is missing is precisely the information, which would discredit the system and result in 

reforms that would lock out many of those who now work to maintain the system solely for their own benefit. 
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1 The Significance of media 

Several theorists have pointed out the importance of media. For instance Denis McQuail indicates the  mass 

media as the source of power (McOUail, D. 2007, p. 21). This is related with the mass media’s potential, as a 

means of influence, control and promotion of innovation in a society and also because it serves as a source of 

information vital to the functioning of most social institutions. The mass media provides an environment, in 

which a number of events take place in the public life from across the national and international arena, and it is 

an important source of public knowledge, it provides an interpretation of social reality and ideas about it. In this 

regard, the media holds a significant status; as a result it is capable of creating famous public personalities, 

including politicians. Moreover, the mass media plays a role of value-determining; the media is expected to 

reflect what is normal and what is not. 

The mass media produces a number of positive effects: among others, it makes culture accessible,  

updates the timelines of information, disseminates a huge amount of direct knowledge, and enables the 

concurrent information as well as opinion homogenization of societies at regional, national and international, or 

global levels, while providing option of expanding serious alarm information. 

A traditional view on the role of media in a democratic society has been summed up by the German 

sociologist and philosopher Jürgen Habermas:  

- oversee the socio-political environment,  

- explain the problems, 

- liaison to convey the multi-party dialogue and multiple perspectives, 

- provide a mechanism that holds policy makers responsible, 

- facilitate the participation of citizens in public life, 

- seek to disrupt the normal routine of some political procedures. (Musil, 2008, p. 43-44) 

One of the examples that prove the impact of media may be the fact that most of the time in the Western 

civilization after bed and work people frequently devote to media tracking.  With this regard, the time range for 

the Czech Republic has been 37. 2 hours a week for the younger generation of 15-30 years of age group; and 42. 

38 hours a week for the population over 30 years old in 2000. (Musil, 2008, p. 21) 

Mass media in contemporary democracies serve as a link between the society and the sphere of power. 

Media is capable to formulate themes, and to make the themes publicly available. (Říchová, 2002, p. 177) A 

French thinker and significant cultural critic Jean Baudrillard believes that the communication technology is 

designed to serve us: “through its disturbing practice it rather assumes the role of depleting our faith in reality.” 

(Horrocks, 2002, p. 36-37) 

Concerning the Slovak mass media, in recent years it is majorly dominated with entertainment and negative 

information. A large number of publications refer to various scandals, reports, various tragedies and misfortunes. 

It thus raises question whether the mass media should be an informer, or an entertainer. 
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I. Rožňová is confident that the Slovak and world media markets can´t exist without the tabloid. “The 

objective is not to strike a nonsensical restricton measures, but to build a healthy media public awareness and 

take effective steps to weaken the position of the boulevard.” (2010, p. 66) 

In Europe since the seventeenth century the conventional understanding about newspapers and similar 

publications has been that they are instruments of political liberalization and socio-economic progress, or they 

are seen as a legitimate means of opposition in the face of the established power. However, a significant shift has 

occurred in the perception of the mass media in the American Committee for Freedom of the Press, which in 

1947 published a report in which in addition to the principle of freedom has stated the concept of social 

responsibility. (McQuail, 2007, p. 149) 

According to the theory of social responsibility the mass media has commitment to the society and media 

ownership is solely a public matter. Mass media is supposed to provide a forum for publication of ideas should 

be self-adjustable and observe codes of ethical conduct and professional principles. (McQuail, 2007, p. 150) 

In addition to the theory of social responsibility, several print theories attempt to define the role of media: 

authoritarian concepts, democratic Socialist concept, libertarian concept, revolutionary concept, concept 

development, Soviet type Communist concept (Repková, 2004, p. 2) are among others. 

The mission of media has been characterized by many authors with reference to the functions that should be 

filled by the media. Concerning media function, theoreticians emphasize each of the following features: 

articulation of ideas, influence on the public, control of political activities, training and education, political 

socialization, influencing economic activity, advertising, and creation of a dedicated public opinion or mutual 

communication of groups that actively participate in socio-political process such as various lobbies and other 

interest groups, political parties and the like. (Kunczik, 1995, p. 33) 

 

2    Media functions 
The functionalist approach is based on distinguishing six functions (Burton, 2001, p. 140): among which are 

informative, social (correlative), political (canvassing), cultural (continuity) and entertaining functions. For now, 

we will embark on the first three functions. 

Thanks to the informative function, inter alia, from the foreign news media, among others, we learn about 

foreign events and we could be able to get to distant places. Many television viewers, respectively internet 

newspaper readers could watch the election process of the new pope live, at times look into the Sistine Chapel, 

even though they have never been to Rome in person. Right to informations and media pluralism in article 11 

quarantees the Charter of Fundamental Rights of the European Union. (Kubišová, 2012, p. 96). 

The mass media offers, with regard to our social functions, own patterns of behaviour, which then is being 

accepted by the common individual. For example, the mass media presents a slim malnourished model as a 

pattern of beauty, despite the fact that surveys show that men are more attracted by ordinary and even rounded 

up women. 

The mass media experiences a number of challenges within the realm of social function. For example, it can 

spread the idea that the family is the most important element in helping the elderly person to cope up with the 

changes associated with aging. (Bočáková, 2011, p. 161) Mass media can also support a variety of humanitarian 

actions that are set to tackle poverty across the world. (Tomášiková, 2011, p. 225) 

In the political sphere, the mass media plays a liaison position; it communicates about politics to the citizens, 

thus facilitate linkage and citizens’ involvement into the political life. Subsequently, the media plays an 

important role in agitating citizens before the launch of elections, or referendum. Some authors consider the 

control of the political system as the most dominant function of mass media. Other experts claim the role of 

entertainment as the most dominant feature in private-business media; they emphasize that the prior function of 

the public media is the informative one, i.e. reporting and disseminating objective information.   One of the 

world´s most famous theoreticians of mass media and sociology of culture, the Canadian Herbert Marshall 

McLuhan draws attention to the fundamental role of the media: storing information and facilitating their 

movements. (1991, p. 151) 

An independent export of the media and dean of the Faculty of Mass media at Pan European University in 

Bratislava, Samuel Brečka argues that the function of mass media is intermediating politics, based on the 

following facts: 

- Thanks to widespread media and increasing range of media tracking, citizens receive the most important 

sources of information about society and politics.  

- The media brings up its own picture of social and political life. 

- The media is an essential intermediary of public and political relationship. 

- The media is an important factor of political socialization. 

- The media plays a significant political role, especially during election periods. (Brečka, 2002, p. 135) 

Theorists are not unanimous in defining the functions of the mass media. For example, Lutz Hagen indicates 

that the tasks of mass media is reporting information, disseminating facts and opinions and also plays the watch 
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dog and criticize politicians (Schulz et al., 2004, p. 51). Juraj Vojtek recognizes six media functions: 

information, political, social, aesthetic, and cultural and education. (Matúš, 2008, str. 31) 

 

3   Public interest 
Since the media is expected to serve the public interest or general welfare, we may agree with most authors, 

concerning the role of public media as consisting of three sub-functions: 

- The media possesses a reporting function – this allows citizens involvement in the political process with a 

rational manner and on the basis of ever updating lengthy information. 

- The media should enable individuals and groups to disseminate further facts and opinions.  

- The media should watch or criticize those, who exercise power, misuse it or undermine democracy.  

(Schultz, 2004, et al., p. 51)  

The general concept of public interest is hard to define. So far, there is no vivid vision of what public 

objectives should the mass media target to fulfil so that its role should continue to be based on socio-normative 

principles. 

 

4    Media criticism today  
Media criticism is at its lowest stage, today, largely because the mainstream media allows virtually no open 

discussion of the subject. Some criticism does get to the public, of course, but most of it is corrupted by the same 

forces that have turned the rest of the media into a source of manipulation. 

How to responsibly incorporate new media, including social media, into responsible daily journalism 

remains the focus of ongoing discussions. The news media has become a part of the power and economic system 

that it is supposed to report on. Instead of standing at a distance from events and trying to provide an accurate 

account, all too often it is just another inside player manipulating information for its own ends. This not only 

means that media companies have a conflict of interest but also that journalists who would prefer to be honest 

end up subordinating themselves to those in power in their own organizations and shaping their coverage 

accordingly. It also means that media criticism that isn't afraid to report on what is taking place is now essential 

to the maintenance of democracy. (Ken, Sanes, 2008) 

Nevertheless, this is not often the case. According to Chomsky, a well-known critic, the job of media is not 

to inform, but to misinform: Divert public attention from important issues and changes decided by the political 

and economic elites, by the technique of flood or continuous flood of distractions and insignificant information. 

He summarizes his critics in what he calls the ten strategies, three of which include: the strategy of distraction, 

creating problems then offer solutions, the strategy of encouraging the public to be complacent with mediocrity. 

(Timsit, Sylvain, 2010)  

He argues that the primary element of social control is the strategy of distraction which is to divert public 

attention from important issues and changes determined by the political and economic elites, by the technique of 

flood or flooding continuous distractions and insignificant information. Distraction strategy is also understood as 

essential to prevent the public interest in the essential knowledge in the area of the science, economics, 

psychology, neurobiology and cybernetics. (Timsit, S. 2010)  

Concerning the strategy of creating problems and then offering a solution, also known as “problem -reaction- 

solution”, he goes on arguing that it creates a problem, a “situation” referred to cause some reaction in the 

audience, so this is the principal of the steps that one must accept. For instance, the act of creating an economic 

crisis, to accept as a necessary evil, to generate retreat of social rights and the dismantling of public services 

(Timsit, S. 2010). 

Also, there is strategy of encouraging the public to be complacent with mediocrity, as argues Chomsky in 

similar material above, this could promote the public to believe that the fact is fashionable to be stupid, vulgar 

and uneducated. Further criticisms indicate that media is owned by wealthy men who have every interest in not 

having certain ideas, opinions or attitudes expressed, and this makes it an ally of power. 

In his book, Media Control, with regard to democratic societies such as the US situation, Chomsky 

emphasizes fear as strong ingredient in manufacturing consent. On the ground of fear and with the help of media, 

the masses are made to support a war as well as other government initiatives. They are influenced to fear the evil 

despot of a foreign land who is hell-bent on taking over the world. Fear unites the public like no other, and the 

jingoistic slogans feed the mass hysteria making the bewildered herd that much easier to manipulate. However, 

“the picture of the world that’s presented to the public has only the remotest relation to reality.” (Chomsky, 182) 

Reality does not matter in the court of public opinion as long as it pushes the agenda forward. The agenda, of 

course, only serves the narrow democratic governing body that decides what is right for the public, because they 

cannot think for themselves. In fact, the validity of this interesting critical thought is open for further analysis. 
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5   Conclusion 

In recent years, mass media has increasingly preferred fun features and entertainment to other functions. The 

other functions are either minimized or completely eliminated. Academicians and media experts should keep 

criticizing the declining tendency of media obligations arising from the theory of social responsibility. 

Today, all media is a form of action. Stories, rhetoric, sensory images and manipulated impressions are all 

efforts to influence people's perceptions and action, evoke fears and desires, and play to values. The omission of 

information from the media is a form of action, as well.  

Also, at present, the media is full of efforts to get at the truth, which are often disguised or limited in various 

ways. Many of these efforts to tell the public the truth can be found in the fictions of movies and television 

which openly depict the con artist culture we now live in and the corruption of the media. 

Finally, it is necessary to increase media literacy, education to the public through the media, so that people 

could be aware of the role of the mass media. The major challenge for the media mission is to be able to define 

what constitutes the public interest. 
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